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Objectives:
Promote digital event
Reduce workload

Jenn, a unique movement educator
specializing in mind-body science,
wanted to develop a comprehensive
content strategy to market her digital
event offerings without dramatically
increasing her workload. 



To achieve this, I analyzed Jenn’s
audience segments to identify the
psychographics of groups most in need
of Jenn’s current offerings.

I then developed a multi-platform
campaign strategy that illuminated the
problems Jenn’s audience was
experiencing - and how her offerings
would solve them. 

Through thoughtful communication, we
converted aligned audience members
into empowered buyers. 



Finally, to avoid dramatically increasing
Jenn’s workload, I audited her digital
footprint to identify opportunities for
repurposing content across marketing
channels - including her Instagram
account, Youtube channels, podcast,
and newsletter.



As a result, Jenn sold out her first
targeted online event. Additionally, her
newsletter subscribers increased by
40% within two months - despite using
75% repurposed content. 

As my collaboration with Jenn
continues, we look forward to selling
out the remainder of her upcoming
events in 2024. 



Objectives:
Develop a brand identity
Establish trust and authority
Acquire beta users

Colaboratory, a pioneering B2B
marketing services platform, aimed to
develop its brand identity and gain
industry recognition in the brand
collaboration space. This was
achieved by devising a dynamic
content strategy that highlighted their
"authority" and made it real. 



To cultivate perceived authority, I
created evergreen, SEO-rich editorial
content that evaluated renowned
brand collaborations, dissected their
successes and failures, and offered
insights for improvement. This content
comprised Colaboratory’s "Hall of
Fame" which was re-purposed across
social channels to drive engagement
through a little healthy controversy. 



This multi-faceted strategy effectively
met all three objectives:

Showcased a friendly yet
authoritative brand voice. 
Positioned Colaboratory as an
expert in brand collaboration.
Attracted beta clients by
spotlighting desired brand
partnerships.

https://www.colaboratory.io/post/gucci-x-the-north-face


This effort yielded the desired results.
Colaboratory is now earning high-
profile beta clientele, including 24 Hour
Fitness, Adidas, and Roq Innovation
(featured on Shark Tank).



Objectives:
Elevate social media presence
Boost site engagement
Increase affiliate revenue

Clean Plates, a nutrition media publisher,
aimed to enhance its social media
footprint, boost site engagement, and
increase affiliate revenue. A unified
content approach was used to address
these diverse objectives seamlessly.



Beginning with targeted social media
efforts, I identified winning content
formulas and repurposed them across
Instagram, Pinterest, Facebook, and
Twitter.

Within three months, Clean Plates'
Instagram follower count grew by 10k and
social-driven site visits increased by 20%.  



To boost email-driven site visits, I used
AI to double the amount of content in
each tri-weekly newsletter. 

I also developed a novel call-to-action
strategy using audience-aligned
language to propel clicks. 

These efforts resulted in a 12% MoM
increase in CTR.



Lastly, to increase affiliate revenue, I
strategically incorporated aligned
affiliate products into SEO-rich
articles. I carefully selected relevant
content themes to ensure high
reader interest.

As my collaboration with
Cleanplates continues, we plan to
generate more passive revenue
through strategic affiliate
partnerships.



Objectives:
Boost site rankings
Increase online conversions
Integrate business automation

AdPlanet, a versatile promotional
products company, sought enhanced
business automation and greater online
visibility. To achieve this, I crafted a
comprehensive strategy that capitalized
on modern marketing tools.



My approach involved an SEO-driven
transformation of website content. I
optimized site copy using relevant
keywords, incorporated strategic
backlinks, and populated the blog with
SEO-rich posts to further elevate site
rankings.



I then created a Google Ads utilizing a
proprietary method to pinpoint a highly
specific audience of recurring buyers.

Initial results showcased exceptional
ROI of over 150%, exceeding industry
standards. As my partnership with
AdPlanet continues, we're eager
explore new profitable niches and
further automate business operations.

Custom Cannabis Swag -
Dispensary Promotional Products
Our 420 swag line covers the largest selection of
top quality promotional products for any cannabis
dispensary. Order custom logo lighters, eco hemp
rolling papers packs, branded apparel, and more... 

All Products

www.adplanet.com/promotional/dispensary-products

Logo Lighters Eco Rolling Paper P
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